
 

Logic Model for Omaha Nation Rainmaker SPF-SIG Project 

Project Goal: To further prevent and reduce alcohol use among Native American youth ages 9-19 on the Omaha Reservation.  
     Objective 1): To strengthen community collaboration among all community sectors, organizational partners, and tribal government 
     Objective 2): To enhance cooperation and coordination among service providers within the local system of care on the issue of alcohol use among youth        
     Objective 3): To increase adult and youth participation within our tribal communities to demonstrate a long-term commitment to reducing underage drinking 
     Objective 4): To further implement and strengthen the environmental evidence-based approach Communities Mobilizing for Change on Alcohol  
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